Showing confidence

with fashion B
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fashion items can easily boost self-
esteem. On the runway today, our
designers are presenting us
with collections of vastly dif-
ferent styles, yet all display
an air of self-assurance
that is impossible to
ignore.

Designer May Hsu
brings us her three
brands: HONG

CHUBBY,
MADAMMAY
4 and MAY HSU.
Our morning
moodiness is chased
away with HONG
CHUBBY'’s vibrant
pop-art pieces, per-
fectly capturing the
confidence of a care-
free youngster. Bold
floral evening gowns
from MADAMMAY trans-
form you into a glowing
goddess of nature. Intended
to be simple and low-pro-
file, MAY HSU captivates
all eyes by layering different
textures in the colors of black,
A YENLINE white and gray, with the

I t is always amazing how donning
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Personal charisma fully

LERN S YALOb AR

Fashion Exhibit * 53RE(2

ccording to Carine Roitfeld,
A “Let others have beauty. I've

got charisma.” Style, as well as
charisma, is quite impossible to define.
You know it when you see it, and you
can’t fake it.

For instance, the FW2016 collec-
tion from Athena Chuang has perfectly
combined Gothic romanticism with
humorous modernity, creating a unique
urban charisma. Its dark red vampire-

occasion slab of red.

Whereas YENLINE gives a gentle
modern touch to the silhouettes of
flamenco dancers through a splice of
textures, Wang Li Ling and Cointreau
pair up for COINTREAU x WANG LI
LING, showcasing futuristic bling and
club-life glamor this Friday evening,
preparing us for weekend parties
ahead. From all these shows today,

we are reminded something simple:

that a true fashion guru always

shines a confidence within. = /
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themed cloak with high-waist skirt are
the full expression of the newfangled
and sophisticated lady. CARNIVAL
GENERATION’s denim blazer offers
gentlemen an opportunity to transcend
formal wear to a chic personal suit.
There are always additions to spark
creativity. Drilling Lab & Moxor’s
industrial designed accessories add
strong elements of personality. And
with customized blending, Herb Fun
International’s specialty coffee brings
exclusive odors to your style! m

o Chuarﬂ

A CARNIVAL GENERATION

2R B{EMmParE

Bl H AE B 74
S HEBES -

WHYE © m

< MAY HSU

» WANG LI LING

expressed

[ERE R ABEE N - FRBEA TE A 5k 2
4 o Rk - IRIFETER S IEAE o B o
8Nk ) — B LUE 2 - (HiR— B A
T BEARELARLE -

[Athena Chuang #2016k JE5E3EH
e T AR e B AR - flEE—
TR RFRTTRE ST o DA I PRk B RR T AT
o ER A e R B AR MR B RS HECRD
#7#E - [CARNIVAL GENERATION JJ4FA¥
[ BT 1 it 1 A1 e WAL 6 3
FRE R lE e e Ry

Bffiet 2 7 LSS BIEL - [Drilling Lab
& Moxor i) T3 ET B AR G Ry & B BAR T
EZURE PR T o T8 A B LR R gk
T » [Herb Fun International |8 5L IIWERS 5
DR — I HRIE - m

A Herb Fun International

st

A Drilling Lab & Moxor

R E ALl
B ET RN - ERLZ

Love yourself — the feminine side
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s in years past, TIS this year
A showcased many feminine

products with different styles.
“Beauty begins the moment you decide
to be yourself,” the iconic fashion
designer Coco Chanel told women.
Bird’s Cambridge blue one-piece dress
brings a classy college look with a
deliberate cut on the waist. Imitating the
greenness of Ali Mountain, +10’s ador-
able socks present an image of a lovely
youthful girl.

A Answering Bird
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The more mature women should
wear Keraia’s red-laced Sheath dress,
with its Chinese-style delicacy and
elegance. Renowned designer Artina
Tang has brought passion to her new
brand El Shaddai Jewelry. Her butterfly
silver necklace embodies heavenly
eternal love and the idea of metamor-
phosis into a better self. Serina’s
vintage franc-shaped neck-
lace also delivers the
designer’s love for femi-
ninity and the value of
courtesy. m

Taiwan fabric manufacturers can
have edge in China market: Expert
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ith years of experience in the
fashion industry, Deborah Peng,
general manager of Fablead

Consulting, analyzed the current marketing
strategy in China, giving some advice to Tai-
wanese fabric manufacturers interested
in expanding in the Chinese market.
For the current condition of
China’s fashion industry, the lack
of strict regulation leads to price
wars in which fabric suppliers
compete to win, she pointed out.
Exclusive agents are on the loose.
And the rise of “fast fashion” is hur-
rying the pace of the fashion industry.
“Fabric manufacturers in Taiwan must
set a clear merchandising plan,” Peng said at
the seminar on April 15. Chinese people, with
more ubiquitous air conditioning now, need
more mid-range clothing, such as knitwear,
than before. Blended fabric is therefore an
advantage for Taiwanese fabric suppliers, as
Chinese suppliers are not good at producing
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<« Exhibitor
Nicole
Mierswa from
Ceci notes
that more
international
brands are
included at this
spring event,
while the fall
one last year
featured more
Asian brands
and functional
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A Many fashionistas are waiting to get
into the House Show Event. | Aff7EHE
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this kind of textile. Another strength of Tai-
wanese suppliers is that they enjoy stable
quality when it comes to fabric production.
To ensure the rights of Taiwanese fabric
suppliers, Peng wants to cooperate with the
Taiwan Textile Federation (TTF) to establish
an industrial union, encouraging more manu-
facturers to enter the Chinese market. m
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A There were many visitors in Warehouse
NO.5 on the second day of TIS. | &Lk IR
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p Paul Khor,

a buyer from
Singapore, said
this is his second
time visiting the
exhibition and the
first time watching
the fashion show, which he called “brilliant.”
| F B R R AR » SR K
Gt - FRtE S — KRB
i~ BN RS o

<« National Palace
Museum Director Feng
Ming-chu visited TIS
on Thursday, April 14.
She was interested in
how culture can be
combined with fashion.
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A El Shaddai Jewelry
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» Deborah
Peng,
general
manager

of Fablead
Consulting,
is visiting
Taiwanese
suppliers at
the Fashion
+ Function
booth. She
is looking
for new
fabrics for the Chinese market.
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'V \Visitors stop at the booth of St. John’s
University/Fashion Administration &
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